This annual index includes the major articles 
(not including news stories) that appeared in 
The Crafts Report in 1989, arranged under ap- 
propriate categories for easy reference. 


BUSINESS MANAGEMENT 


Living in the Countryside Requires Some Creative 
Marketing Skills and Attitudes—Bobbie Irwin, 
Jan., p5 

Want to Make More Money in ‘89? You can’t Get 
There From Here Without a Good Road Map — 
Sally Livingston, Jan., p8 

Could Your Business Survive the Loss of Valuable 
Papers?—Joseph Arkin, Feb., p.13 

Hew a North Carolina Pottery Got Its Act Together 
p.19 

Everyone Talked Business at ‘Making Connections’ 
Conference in New Jersey—Betty Freudenheim, 
Jul., p.16 

Ask Sales Reps Some Tough Questions Before 
Signing on the Dotted Line—Geoffrey L. Mehi, 
Aug., p& 

Craft Organization Directors Study Changing Craft 
Market—Amy Love, Aug., p.15 

Three Important Business Records You Should 
Keep—Bobbie Irwin, Sep., p6 

Too Small for a Personnel Manager? Here Are a 
Few Tips on Reading Resumes—Joseph Arkin, 
Nov., p9 


COMPUTERS 


Computer Inventory Control Programs Boost 
Creative Time, Cut Paperwork—Maureen Mills, 
Feb., p.15 

Computers Will Make Waves in the Craft 
Marketplace of the 1990s—Ken Brown, Jun., p.1 

A Survey of Hand-Held Computers for the Craft 

Marketplace—Ken Brown, Jul., p.20 


EDUCATION 


How to Create a Mentor/Apprentice Relation- 
ship—Slyia -Landman, Mar., p.14 
NEA Initiative Grants Take Nothing for Granted— 

Denise Wilson, May, p.18 


Peters Valley Craftsmen-at-Work Program Gets Big 
Hand on Visits to Area Schools—Bob Patton, Jul., 
p35 


School of the Art institute of Chicago Introduces 
Reality Into the Curriculum—Denise Wilson, Aug. 
p7 


EMPLOYEES 


Give Productivity a Boost by Empowering Employ- 
ees—Patti Dowse, Feb., p.16 

Hiring Can Be a Zoo of Legal Pitfalls—Leonard 
DuBoff, Mar., p.1 

Don't Take Employees By Surprise: Spell Out the 
Rules—Leonard DuBoff, Apr, p.6 

The Basic Ingredients of an Employment Guidelines 
Policy Statement—Leonard DuBoff, May, p8 

Craftswoman Suffers Financial, Emotional Pain 
When IRS Says Her ‘Contractors’ Are Employ- 
ees—Anonymous, Jul., p.11 


FINANCE 


Mirror Mirror on the Wall, What's the Best Invest- 
ment of All?—Sally Livingston, Feb., p9 

Take Prompt Action to Collect Bad Debts—Joe We- 
ingarten, Apr., p.29 

Pension Maximization Can Stretch Your Retirement 
Dollars—Sally Livingston, May, p.11 

Social Security Benefits Lay the Foundation for 
Retirement Plans—Sally Livingston, Jun., p.13 

Avoid Credit Hassies by Asking for Cash on 
Delivery—Mary lacobucci, Jul., p.14 

Budget Expenses to Control Cash Flow, Save for 
Future—Sally Livingston, Jul., p.17 

Well-Crafted Reserve Fund Can Blunt the Curse of 
Roller Coaster Cash Flow Cycle—Ezra Speaks, 
Aug., p.1 

Do Craftspeople Ever Actually ‘Retire’?—Sally Liv- 
ingston, Sep., p8 

Some Craft Businesses Can Be Sold to Fund 
Retirement—Sally Livingston, Oct., p.15 

Pian Now to Take Advantage of Year-End Tax Sav- 
ing Opportunities—Sally Livingston, Nov., p.11 

Craftspeople Who Plan to Send Children to College 
Should Start a Savings Plan Now—Sally Liv- 
ingston, Dec., p.17 


HEALTH/SAFETY 


My New Year’s Wish: Educational Programs in In- 
dustrial Hygiene—Gail Barazani, Jan., p6 

Keep Track of Hazardous Wastes With a Detailed 
File—Gail Barazani, Feb., p.4 


Ouch Out of Aching Muscles—Rande Peyser, 
Mar. p.29 

Protect Yourself from Chemicals and Solvents to 
Prevent Skin Problems—Jay Herzmark, Apr, p8 
Store Chemicals Carefully to Avoid Spills—Gail 
Barazani, May, p.4 

What to Do When You Can't Get Safety Informa- 
tion—Gail Barazani, Jun., p.4 

Alexander Technique Can Help Correct the Way We 
Abuse Our Bodies When We Work—Richard 
Marens, Jun., p6 

Movement Program at Penland Puts Body and Craft 
in Harmony—Donna Jean Dreyer, Jun., p6 
Protect Eyes From Harmful Radiation—Gail 
Barazani, Jul., p.4 

Respiratory Protection Equipment Is improv- 
ing—Gail Barazani, Aug., p.4 
Disarm Potentially Toxic 


Sep., p5 

Health and Safety Standards Apply to Small and 

Companies Alike—Gail Barazani, Oct., p.4 

Knowing When to Stop Ranks Among the Most 
Valuable Skilis Entrepreneurs Can Develop— 
Patrice D. Raia, Oct., p.16 

Watch Out for Woodworking Hazards—Gail Bara- 
zani, Nov., p.4 

Chemical Hazards in the Workplace Become Acute 
for Pregnant Women—Gail Barazani, Dec., p.4 


INSURANCE 


Barazani, 


How Disability Insurance Can Help Protect Your 
Number One Investment—Sally Livingston, Feb., 
pl 

How To Buy-Sell Agreements Can Buy You (Almost) 
Free Life Insurance—Leonard DuBoff, Jun., p8 

Business Insurance Has Become Cheaper and 
Easier to Find, But It Pays to Shop Around—Joel 
Seigel and Frank Recchia, Sep., p.19 


LAW 


Get to the Root of Boilerplate Clauses in Con- 
tracts—Leonard DuBoff, Jan., p.11 

Canadian Copyright Law Expands Artists’ Rights 
—Aaron Milrad, Jun., p.1 

‘Employee’ or ‘independent Contractor—Learn the 
Difference to Avoid Trouble With Labor Depart- 
ment, Jul., p.1 
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Catalog Sales Can Reap Profits (and Problems) — 
Leonard D. DuBoff, Oct., p.20 

Sexual Harassment: An Issue for the ‘90s in the 
Crafts Workplace—Leonard DuBoff, Dec., p& 

Massachusetts Flag Fables Lawsuit Clarifies Design 
Copyright Limits—Robert Wilson, Dec., p.14 


MARKETING/SALES 


Word of Mouth Is Only One Element Of a Suc- 


» ps 
Christie's Spurs Resale Market With First Commer- 
cial Auction of Contemporary Arts—Leslie Ferrin, 
May, p.1 
Tunisian Sales Techniques impart Lasting Value of 
Handmade Crafts—Elien Cobb, May, p.10 


Yen for American Crafts—Denise Wilson, Aug., 
p.i2 

Sales Reps May Be More Than You Bargained 
For—Geoffrey Mehi, Sep., p.13 

Marketing by Calatog Can Open New Doors— 
Howard Shapiro, Oct., p.1 

How to Choose the Right Show When You Start 
Wholesaling—Milon Townsend, Oct., p5 

An Understanding of the Market Gives Craftspeo- 
ple Control, Retailers Say—Jan Hersey, Oct., p6 

Tips for Craftspeople Selling Through Catalogs — 
Syivia Campbell-Landman, Oct., p.21 

Tourist Destinations a Lucrative Target for Market- 
ing Craft Work—Karen Gamow, Nov., p.1 

Cape Ann Historical Association Joins Forces With 
Artists and Craftspeople—Carol June, Nov., p.10 

Successful Wholesale Shows Depend on Careful 
Planning—Milon Townsend, Nov., p.12 

Selling to Overseas Markets Can Be Profitable if 
You Do Your Homework—Ann Pieroway, Nov., 
p.17 

Third World People Come First for Alternative 


nels of Distribution—Ann Pieroway, Dec., p.18 
Fall Auctions Put Sales Over $15 Million—Lestie Fer- 
rin, Dec., p.1, p.20 
American Craft Brokers Offer a New Approach to 
Marketing—Robert Cabral, Dec., p9 


MISCELLANEOUS 


Brainstorm Your New Year's Resolutions into 
Reality—Sytvia Campbeill-Landman, Jan., p.13 
McDonaid’s Finds Pct of Crafts at the End of the 
Golden Arches, Feb., p.1 “Craft vs. Art” Rides 
Again on Noyes Panel—Patricia Malarcher, Feb., 


p5 

Crafts Make inroads In Corporate Collections— 
Elaine Markoutsas, Feb., p.19 

Intemational Design Center Showcases Midwest 
Crafts—Marianne Abel, Mar, p.11 

Leathercraft: A Dying Passion or a Reviving Art?— 


Fire Does Damage Far Beyond What It Destroys in 








Equipment and Inventory—Denise Wilson, Sep., 
pi 

Preventive Measures Can Reduce Fire Trauma— 
Denise Wilson, Sep., p.15 

lowa Crafts: Which Way to Grow?—Marianne Abel, 
Oct., pi 
in Michigan’ Crafts—Denise Wilson, Oct., p.13 

of the Craft Examined at Virginia 


The Man Who Planted Trees: A Tribute to Michael 
Scott—Terry F. A. Weihs, Nov., p.24 

Craft Community Pays Tribute to Michael Scott, Nov., 
p.25 

Northern California Earthquake Wreaks Havoc for 
Craftspeople, Dec., p.1 

Gallery Owners Pleased With Outcome of Chicago 

Surface Design Conference Examines Art of Busi- 
ness—Philis Alvic, Dec., p.12 

Craftspeople Hit By Quake Ready to Rebuild, Dec., 
p.26 


PERSPECTIVES 


Crafts Strike a Chord Among Affluent Readers— 
Denise Wilson, Feb., p.12 

Between Old World and New: A British Woodworker 
in Texas Ponders the Value of Sharing Skills, 
Knowledge—Paul Seller, Mar., p.12 

Tennesseean at Ceramics Congress Finds Art Alive 
Again As New Spain Enters the Future—Syivia 
Hyman, Mar. p.25 

The New Product Explosion: A Restorer’s Para- 
dise—Rick Mashburn, Mar., p.28 

Profiles: Leathercrafters Today—Pauline Rogers, 
Apr., p.14 

Creativity Is a Tangible Tool, Not a Magic Wand — 
Milton Townsend, Apr., p.23 

Creativity Is a Tangible Tool, Not a Magic Wand (Part 
Two)—Milon Townsend, May, p.23 

Ohio Arts and Crafts Guild Conference Urges 
Members to Set Sights on Future—Sharon 
Macklenar, Jun., p.15 

Five Artists Contemplate the Craft Enigma at 
Philadelphia Symposium—Patricia Malarcher, 
Jun., p.17 

Crafts As a Career Option: Let's Spread the Word— 
Stephen Blumrich, Aug., p.14 

Amid All the Corruption and Competition in the 
World, Where's the Unity, Where's the Policy for 
the Arts?—Joan Mann, Sep., p9 


PHOTOGRAPHY 


The Many Ways to View Slides—Steve Meltzer, Jan., 


p.7 

Makes Slides Sharper Than Tacks—Steve Meltzer, 
Feb., p.4 

Not All Cameras Lenses Are Created Equal—Steve 
Meltzer, Mar. p.4 


p4 

Photo Aids Can Improve Your Shots—Steve Meltzer, 
May, p.4 

Using Tungsten Lights and Film—Steve Meltzer, 
Jun., p.4 

Lens Attachment—Steve Meltzer, Jul., p.4 

Buying a Camera? The Stingy Person Pays the 
Most—Steve Meltzer, Aug., p.4 

A Mouthful of Photography—Steve Meltzer, Sep., p.4 

Photography contains a Mish-Mash of Measures — 
Steve Meltzer, Oct., p4 

Affordable Cameras: Do They Exist?—Steve Meltzer, 
Nov., p.4 

Photography for All Seasons of Your Crafts Career— 
Steve Meltzer, Dec., p4 


POINT OF VIEW 


Entry Fees: Who Supports Whom?—Dan Cooper, 
Jan., p.4 

Music at Craft Fairs? Strike out the Band!—Robert 
Wolchock, Feb., p.2 

A Proponent of Entry Fees Speaks Out—Michele 
Tuegel, Mar. p3 

ACC Board Needs to Build Membership Confidence 
Through Aggressive and Innovative New 

Stanford, Apr, p3 

Apprenticeship Requires Balanced View From 
Novice and Master—John Wilson, May, p3 

Retailers Who Use Crafts Daringly Can Capture Big 
Share of “Let's Stay Home Tonight” Market—Bill 
Kraus, Jun., p3 

A Potter About to Enter the Marketplace Vows to 


Bridge Gap Between Art and Life—Mindy Flex- 
er, Jul., p3 


Tripping Along the Art/Craft Continuum—John Scott, 


Aug., p3 
America’s 08 Qanete © Sey Sat 
Resource—Carol Sedestrom Ross, Sep., p.3 
The Fragility of the Earth and the Ethics of 
Materials—Keith A. Lewis, Oct., p3 
Notes From a Wholesaler Who ls Packing It nfo 
Mehi, Nov., p3 
Craftspeople: Let Us Enjoy the Creative Process— 
Ken Lockwood, Dec., p3 


PROFESSIONALISM 


Sharing Responsibilities Can Increase Production 
and Profit in a Retail Shop—Melvin D. Rowe, Feb., 


ps8 

Ohio Jewelers Jump Hurdles, Find the Experience 
Worth the Effort—Curtis and Suzan Benzle, May, 
p.21 

Polish Your Professional Image With A Logo—Carol 
Kotsher Marden, Oct., p.1 

Learn the Terms of the Trade Before You Buy 
Printing—Judy Rohrbaugh, Oct., p.12 

How Art Professionals Integrate Art and Artists In- 
to the Design Process—Brenda Bradick Harris 
and John H. Fields, Oct., p.22 

Speak the Same Language as Your Printer to Cut 
Costs—Judy Rohrbaugh, Nov., p& 


PROFILES 


Ceramist Builds Adobe Church Models to Help 
Preserve Pueblo’s Real Thing—Denise Wilson, 
Jan., pi 

Elevators Help Lift Rainbow Studios Sales—George 
Wilson, Jan., p.10 

International Travel Can Give Artists a Creative 

ina G. Albrecht, Jan., p.14 

Weaver Finds Inspiration at Georgia Mountain 
Retreat, Jan., p.16 

West Virginia Couple Pool Talents to Make Per- 
sonalized Rifles, Jan., p.18 

Clay Company in Minnesota Is Potter’s Dream 
Come True—Jean Paschke, Feb., p.7 

When Seattle Shoppers Buy a Chair, They May Also 
Help Save a Child—Denise Wilson, Feb., p.45 

In Pennsylvania, Tourists Don’t Pass Go, They Go 
Directly to the Old Jail Center—Denise Wilson, 
Mar., p.1 

Transistor Sister Takes a Byte of the Wholesale 
Jewelry Market—Denise Wilson, Mar., p& 

“Rak-A-Ree-Bos” Bears Keep Watch for Serious 
Collectors—Maggie Soule, Mar., p.16 

Quilters Gang Up to Warm the 


Marketing Experience Is Part of Mendocino Textile 
Apprenticeship Program—James Fullan, Apr. p.10 

Warm Atmosphere, Wide Selection Make The Crafts 
People a Success—Jennifer Ffrench, Apr., p.12 

Crafting Miniatures with a Theatrical Flair—Michael 
Forrest, Apr., p.25 

Crafts Bloom in the Garden State—Ronnie Weyl, 
May, p.26 

AMACO: Successful Blend of Business and Serv- 
ice to the Arts—Denise Wilson, Jun., p.1 

Teaching and Personal Contact Help Basketmaker 
p.10 

No Need to Knock on Wood—This Gallery Selis 
Plenty—Denise Wilson, Jun., p.11 

Techno-Romantic Jeweler Finds a Home in New 
Orleans—Pauline B. Rogers, Jul., p.12 

North Carolina Folk Art Center Expands Viewpoint 
and Mission—Mary Ann Claud, Aug., p9 

North Carolina Professor Gives Up University 
Teaching to Share His Kaleidoscope Enthusi- 


Potters Push Customers’ Buttons With a Personal 
Touch—Betty Fleming, Aug., p.19 

Price Waterhouse’s Florida Facility: A Collaborative 

Humane Trophies Adorn Vermont Pavilion at High 
Point—Howard Shapiro, Aug., p.25 

Textile Artist Turns Nomadic Weavings Into 
Wearable, Collectible Art Forms—vill Adams, 
Sep., p.11 

Lowly Safety Pin Turns Atlantic City Cosmetologist 
Into Jewelry Designer—Denise Wilson, Sep., p.12 

Signs Spell Success for New Jersey Woodcarver 
—Michael Forrest, Sep., p.16 

Urban Artifacts Spawns a New Craft Tradition—Jan 
Hersey, Oct., p.7 

Sometimes It Doesn't Pay to Stay in Business— 
Paula Gustafson, Oct., p8 

Baskets Weave Rags-to-Riches Success for Dave 
Longaberger- T. Wilson, Oct., p.14 

Blind Artist Gets Boost From Sacramento Grant, 
Oct., p.22 

The Wonderful World of Disney Embraces Crafts 
—Leonard D. DuBoff, Nov., p8 

Look Closer Designs Racks Up Sales With Con- 


dom Nov., p.18 


Schlesinger, 
‘Tapestry Figures Reflect the Heart and Soul of Their 
Makers—Betty Nov., p46 
Glass Artist Fred Munro Breaks Barrier Between Art 


Benefit Auction Raises Profile of Ceramics and Fiber 
Artists—Victor M. Cassidy, Jan., p9 
Artist Networks Her Way to the Market with Quilts 


Textile Artist Finds Niche in the Interiors Market — 
Betty Vera, Jul., p8 

Ten Things Retail Buyers Want—Anita Evangelista, 
Aug., 2.1 

Alchemy at Work in Combined 
Business—Marianne Abel, Aug., p.13 


SHOWS/FAIRS 


Weaver Finds Lucrative Market Selling Through 
Craft Shows, Feb., p.14 


Living With Crafts: A Show for Designers—Blithe 
Damour, Jun., p.21 


Craft Designers Seek 
Scholarship Entries 

The Society of Craft Designers has an- 
nounced its Sixth Annual Scholarship Con- 
test which awards a $1000 scholarship to a 
designer or student. Free one-year SCD 
memberships are also awarded to five other 
finalists. The contest is open to any student 
of design who needs help with tuition and 
fees to attend a college, university, or school 
of art and design. The money is paid directly 
to the school. All design entries must be 
either original or a show a new use of an 
existing product, according to Scholarship 
Chairman Cindy Groom-Harry. Entry dead- 
line is April 1, 1990. Additional details and 
application forms are available from the 
Society of Craft Designers, 6175 Barfield Rd., 
Suite 220, Atlanta, GA 30328 (404-252-2454). 


Turned Objects Exhibit 
Extends Tour Through ‘91 

The International Turned Objects Show 
has extended its North American tour 
through November 1991, announced The In- 
ternational Sculpture Center, organizers of 
the show. The exhibit of more than 200 
turned wood objects by 69 wood artists from 
North America, Europe, and Australia pre- 
miered in September 1988 at the Port of 
History Museum in Philadelphia. A selec- 
tion of 93 works will continue in the extend- 
ed tour. 

The exhibit will be at the Folk Art Center 
of the Southern Highland Handicraft Guild 
in Asheville, North Carolina until December 
3. In 1990, the show will go to Anchorage, 
Alaska—January 6-February 25; Lexington, 
Kentucky—March 10-May 6; Little Rock, 
Arkansas—May 26-July 22; Ottawa, Mani- 
toba, Canada—August 11-October 7. In 1991 
Madison, Georgia will host the show June 
29-November 10. 

Information about booking The Interna- 
tional Turned Objects Show is available from 
Sarah Tanguy, Curator of Exhibitions and 
Director of Program Services, or Jonathon 
Glus, Exhibition and Program Coordinator, 
at the International Sculpture Center, 1050 
Potomac Street NW, Washington, DC 20007 
(202-965-6066). 


CORRECTION 

The November issue’s story about the 
American Craft Exposition held in Ev- 
anston, Illinois incorrectly listed Winger 
& Associates, Ltd. as organizers of the 
event. The retail fair is actually organized 
by volunteers of the Evanston-Glenbrook 
Hospital, which sponsors the show as a 
benefit. 


, p25 
Local Cable Companies Can Be Good Source for 


Craft Video Production—Nancy Smeitzer, Apr. 
p.16 


Moccasins Hit the Trail 


In OCC Touring Exhibit 

A traveling exhibition of North American 
Native footwear produced by the Ontario 
Crafts Council (OCC) and the Bata Shoe 
Museum will continue its three-year trek 
across Canada with a December 1-January 
31 show at Simon Fraser University in Bur- 
naby, British Columbie, the OCC announced 
recently. The tour will include a show from 
February through March at the Glenbow 
Alberta Institute in Calgary, and a June 1-July 
30 exhibition at the Diesenbaker Center at 
the University of Saskatchewan in Saska- 
toon. 

“In the Steps of Our Ancestors” is a 
display of historical and contemporary moc- 
casins from across the American continent, 
including the Northwest Coast, the Subarc- 
tic, the Eastern Woodlands, the Great Basin, 
and the Southwest. The contemporary 
pieces were purchased by the Bata Shoe 
Museum from the prizewinners of its 1987 
competition, “The Decorated Moccasin.” 

The exhibition opened in June 1989 in 
Lendon, Ontario and will have exhibitions 
in Halifax, Nova Scotia; Toronto, Ontario; 
Montreal, Quebec; and Winnipeg, Manitoba. 
Scheduling information is available from 
Suzanne E. Greening, Promotion Coord- 
inator, OCC, Chalmers Building, 35 McCaul 
Street, Toronto, ON M5T 1V7 Canada (416- 
977-3551). The Bata Shoe Museum is a non- 
profit charitable organization based in Tor- 
onto. Information about the Museum is 
available from Sonja Bata at 416-446-2011. 


Furniture Design 
Competition Set 

A call for entries has been released by the 
International Furnishings and Design As- 
sociation (IFDA) for its 1990 Student Design 
Competition category: “The Bedroom/Media 
{Bath Center of the 90s and Beyond.” En- 
tries should provide innovative furniture and 
storage items for a multi-use bedroom with 
an adjoining dressing room and bath. 
Second-, third-, or fourth-year design stu- 
dents are eligible to compete. First prize is 
a $3500 National Award and all-expense- 
paid trip to the IFDA Conference in High 
Point, North Carolina in May 1990, as well 
as a grant of $2000 to the winner’s school. 
Three runner-up prizes of $2000 each with 
a $1000 grant to the designer’s school will 
be awarded as well. Entry deadline is March 
1, 1990. Prospectus available from IFDA, 107 
World Trade Center, PO Box 58045, Dallas, 
TX 75278 (214-747-2406). 
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